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President’s Message

A Fond Farewell

As the 2010 NFDA Convention approaches, I 
prepare to hand over my presidential gavel in New 
Orleans at our breakfast and take my place as a 
past president. It has been an honor to serve you 
these past two years, and I could not have done my 
job without the support of the Executive Board, 
the trustees and most importantly, our executive 
director, Kimberly. In 2008, when I took office, 
every member of your Board made a commitment 
to continue working to grow the Academy during 
our tenure. I believe we have accomplished our 
goal, because we have enjoyed growth in many 
ways during these past two years. Some of the 
highlights of this Board can be seen through the 
partnership with the Reflections Tours; our maga-
zine, The Compass; attendance at a few new con-
ventions; our newly created CFSP Family Card; 
and, of course, continuing to grow our member-
ship! It has been a great two years!

I am happy to report that we welcomed the newly 
elected trustees to the Academy Board at our stra-
tegic planning meeting in September. These four 
individuals bring a great wealth of knowledge and 
professionalism to our Board, ensuring the future 
growth of the Academy. Also, at the annual meet-
ing in Columbus, we elected the new officers, and I 

must tell you that our new Executive Board 
is comprised of three stellar individuals 
who exemplify the meaning of leader-
ship. Our “compass” is moving in a 
great direction!

I hope that you can join us 
for breakfast in New Orleans 
on Tuesday, October 12, at 
the Marriott Convention 
Center during the NFDA 
Convention. Our guest speak-
er is Pat Schweibert from Grief 
Watch in Portland, Oregon. 
Pat is the author of one of 
my favorite books, Tear Soup. 
This book has been a source 
of comfort for me over the years, and I have given 
it often as a gift. Many have perfected the Tear 
Soup recipe through Pat’s most wonderful book. I 
am very excited to meet Pat and hear her message. 
I must take a moment to thank Wilbert Funeral 
Services, Matthews International Corporation, 
Kates-Boylston Publications, Nomis Publications, 
1-800-Flowers and American Funeral Financial for 
their generous sponsorships. These companies are 
helping to make this event possible, so please take a 
moment to thank them when you see them!

These two years have been exciting times for not only 
the Academy but also for me personally. I thank all 
of you for your continuous support and hope that 
you will remain as committed as ever to growing the 
Academy through its new officers and trustees. In 
my first letter, I quoted a saying a friend had shared: 
“Change is inevitable, growth is optional.” Things 
do change. We have embraced change, and through 
it, we have grown the Academy not because it was 
optional, but because it is essential to continue our 
mission to Learn, Grow and Achieve! 

Kathleen M. Berry, CFSP
APFSP President
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Time Stands Still
When we are grieving, we may feel like the rest of the world is go-
ing on as usual while our life has stopped. Just last week, after my 
friend died, I passed a neighbor watering his lawn. He seemed to-
tally unaffected by, and most likely unaware of, Sarah’s death. How 
could that be? He only lives a block away. Didn’t he feel the same 
shift in the universe that I felt when she died? Doesn’t he realize 
someone really special is missing? 

Time’s Up
Most people will allow us about a one-month grace period where 
we are permitted to talk about our loss and even to cry openly. 
During this time, our friends will probably seem to be attentive 
to our needs. But when the month is up, they may be thinking, if 
not actually telling us, that it’s time to move on and that we need 
to get over “it.” They want us to get back to normal. We may be 
surprised how many of our friends (and relatives too) will become 
uncomfortable with our need to dwell on our sorrow. They may 
not appreciate that it takes time to readjust our life to the loss. 
Maybe what they are really saying is, “Time’s up for me to be able 
to be present to you in your grieving time.” Because of this, we may 
need to redefine what is normal for us and choose some new best 
friends — friends who are willing and able to walk alongside us on 
our personal journey of grief and who will allow us to determine 
when our “time’s up.” 

Doing Time
Grief may make us feel imprisoned in our own version of hell. We 
won’t like who we are. We won’t like it that our loved one has gone. 
We won’t like it that our friends can’t make us feel better. We just 
want out of here, and we’re not sure we want to do the work that 
grief requires in order to be set free from this bondage. Some of us 
will remain in this uncomfortable place for a short time while others 
of us may feel like we have been given a longer sentence.

Wasting Time
Though, in real life, I pride myself on being a master at multitasking, 
in the land of grief, I’m much less sure of myself. I find it hard to 
make decisions because, in my new situation, I don’t trust myself to 
make the right choice. I want someone else to be responsible if some-
thing goes wrong. Sometimes, my wasting time is about not having 
the energy to get started. I am physically exhausted, and my body 
refuses to make an effort to reclaim my former self. And I admit, quite 
frankly, that I’m not sure I even care enough about anything to make 
the effort. What’s the use, since it seems like everything I love sooner 
or later gets taken away from me? 

Looking Back in Time
When we grieve, we spend most of our time, at least at first, look-
ing back. It seems safer that way. That’s where our missing loved 
ones are. If we were to look forward, that would mean we would 

What Does Time Have 
to Do with Grief?

by Pat Schwiebert, Director, Grief Watch 

Everything. 
Just consider how, in “normal life,” our lives are run 
by the clock and the calendar. Some of us have a clock 
in every room so we can keep close track of the time. 
Few of us have the courage to live without wearing a 
watch because we’re afraid we might be late for some-
thing. Time is precious to us. We live in a society that reminds us that every moment counts, 
and some of us are masters at cramming as much activity as possible into every moment.

And when we are grieving, our experience still has much to do about time. 
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have to imagine our lives without those we have lost. And that’s 
what we aren’t ready to accept — not yet. So we spend a lot of 
time thinking how we should have been able to prevent their dying 
or wondering if we used our time with them well, as we remember 
the good times, bad times, silly and sad times. We think we have to 
keep those memories in front of us, or surely we will forget those 
whom we have lost.

First Times
It is natural for us to gauge our life after a loss as we anticipate and 
then go through the first times — the first day; the first week; the 
first month, the first time we venture out in public; the first time 
we went back to school, or church, or work; the first summer; the 
first Christmas; the first vacation; the first time we laughed. These 
first times are like benchmarks — notches in our belt that prove 
we are surviving when we weren’t sure we wanted to or didn’t 
know we could. 

Dinnertime
There’s an empty chair at the table. There’s the conversation that 
seems to be just noise, having little to do with the absent one about 
whom we are all thinking but not daring to speak. We still prepare 
more food than we now need because we haven’t yet figured out 
how to cook for one fewer person. Sometimes, the food seems to 
have no taste and is not able to do what we want it to do — to fill 
that huge hole within us.

Time Out
Sometimes, what we need to do is to take a time out from our 
regular activities to reflect on what has happened to our personal 
world as we knew it before our great loss. To do so is not to run 
away from life but simply to realize that to act as if nothing has 
happened doesn’t work. This loss is too big to allow us to pretend 
that it hasn’t had a big impact on us. It’s in the quiet time, when 
we shut off our thinking and empty out the chatter in our head, 
that the healing begins. Others will have to be OK with our need to 
bow out for a while. Remember that, during grief, our job is to take 
care of ourselves, not to take care of our friends. When it’s time to 
re-enter a normal routine, it’s our choice what we will reinstate and 
what we decide to lay aside. Loss tends to redefine our priorities. 
What used to be important may not be as important now. And 
that’s not necessarily a bad thing.

Time Heals What Reason Cannot 
In the end, time will change things. The intensity we experience 
when grief is new, when we can see nothing but our loss and when 
every moment is filled with thoughts of the one who died will 
gradually diminish and become softer. Time forces the big picture 
of life back into our vision, whether we like it or not. This happens 
in our lives all the time. Remember how, when we first fell in love 
with someone, we were totally preoccupied with only that other 
person, until, gradually, a more balanced existence was restored. 
Or when we did (what we thought was) some terrible thing and we 

were sure everybody would never let us forget it, we came to find 
out a few months down the road that most people had forgotten 
the incident. 

In the months (maybe years) following a loss, life will eventually 
start to re-emerge, and life on this planet will once again seem pos-
sible. This will not happen because we come to understand the 
death more clearly but because, with the passage of time, the unan-
swered questions will become easier to live with.

Time will not remove grief entirely. The scars of our grief will re-
main and we may find ourselves ambushed by a fresh wave of grief 
at any time. But needing to know the answers to the “why” ques-
tions won’t seem quite so important as it once was. 

Time is a gift that we have taken for granted. We’ve been given our 
lives one moment at a time. 

This is good.

Peace to You. 

The Academy of Professional Funeral Service Practice is pleased to have Pat 
Schweibert as guest speaker at the Annual CFSP Recognition event in New 
Orleans, Louisiana, on October 12, an event that was generously sponsored 
by Wilbert Funeral Services, Matthews International Corporation, American 
Funeral Financial, Kates-Boylston Publications, Nomis Publications and 
1-800-Flowers.

Pat Schwiebert, a registered nurse, has been working in the area of bereave-
ment for more than 30 years as a nurse, an educator and a counselor. She has 
co-founded the Compassionate Friends, Brief Encounters, Parents of Murdered 
Children and Suicide Bereavement Support groups. Her teachers have been 
ordinary people who were grieving the loss of special people in their lives and 
who taught her as she walked alongside them in their sorrow. Pat has authored 
six books, including When Hello Means Goodbye, a guide for parents whose 
babies have died, and Tear Soup, a recipe for healing after loss. Her latest book 
is titled Someone Came Before You.

You can find more information about Pat Schweibert, Tear Soup and Grief 
Watch at www.griefwatch.com.
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Make it your goal to be in the list of new CFSPs in the next issue!
Here’s how:

• Check out the continuing education programs on our website
• Complete your Career Review if you haven’t already done so

• Tell us about any activities you have completed that do not appear on your transcript 

Congratulations to the New CFSPs!

Congratulations to the following APFSP 
members, who achieved the designation of 
Certified Funeral Service Practitioner since 
our summer issue.  Please help us congratu-
late these members for their hard work! 

Michael D. Beckwith, CFSP (Michael)
Golden Gate Funeral Home 
4155 South RL Thornton Freeway
Dallas, TX 75224

Frank J. Cieri, CFSP (Frank)
Sisto Funeral Home, Inc.
3489 East Tremont Avenue
Bronx, NY 10465

Darren P. Day, CFSP (Darren)
Pasley-Fletcher Funeral Home, Inc.
PO Box 166
Thomaston, GA 30286

Bryan Baker Evans, CFSP (Bryan)
2018 Magnolia Parkway
Grovetown, GA 30813

Troy R. Hambly, CFSP (Troy)
15001 South Des Plaines Street
Plainfield, IL 60544

James Richard Holliday II, CFSP (Richie)
PO Box 305
Peterstown, WV 24963

Norman Duggan Holman Sr., CFSP (Norman)
550 Lake Forrest Estates
Headland, AL 36345

Holly Ellen Kingston-Pocino, CFSP (Holly)
Kingston & Kemp
260 White Horse Avenue
Hamilton, NJ 08610

John P. Marshall, CFSP (John)
PO Box 90330
Rochester, NY 14609

Adam Miles Martin, CFSP (Adam)
1194 East Mount Morris Road
Mount Morris, MI 48458

Peter C. Morin, CFSP (Peter)
120 Gilsum Road
Surry, NH 03431

Justin Andrew Nicklas, CFSP (Justin)
5401 East Broad Street
Texarkana, AR 71854

John Richard Purdy, CFSP (John)
Laughlin Service
2320 Bob Wallace
Huntsville, AL 35805

John Christopher Putnam, CFSP (Chris)
Putnam Funeral Home & Crematory
145 Texas Avenue
Kingsland, TX 78639

Bruce E. Reisdorf, CFSP (Bruce)
Clark Associates Funeral Home
4 Woods Bridge Road
Katonah, NY 10536

Thomas M. Rickert, CFSP (Tom)
Green Funeral Home
57 Main Street
Danbury, CT 06810-8011

Matthew Allen Schwab, CFSP (Matthew)
6143 Willard West Road
Willard, OH 44890-9655

Stuart Michael Snow, CFSP (Stuart)
266 Fairway Drive
Fairborn, OH 45324

Cari Jo Spence, CFSP (Cari)
Spence-Miller Funeral Home
2697 Columbus Street
Grove City, OH 43123

Deana R. Turner, CFSP (Deana)
Bauer Funeral Home
515 N. McKean Street
Kittanning, PA 16201

Jeffrey Scott Wages, CFSP (Jeffrey)
Wages & Sons
PO Box 1150
Lawrenceville, GA 30046

Richard Thomas Wappner, CFSP (Rick)
187 Applegrove Street Northeast,  
Apartment B-10
North Canton, OH 44720

Perry Craig Whisenant, CFSP (Craig)
PO Box 724
Hazel Green, AL 35750

Todd D. Wynn, CFSP (Todd)
1615 Rising Ridge Road
Mount Airy, MD 21771



8    APFSP   The Compass

Congratulations to the New Board   of Trustees
You have elected four new trustees to serve on 
your APFSP Board. They are Robin M. Heppell, 
CFSP, of Victoria, British Columbia, Canada; 
John T. McQueen, CFSP, of St. Petersburg, 
Florida; Robert E. Parks, CFSP, of Charleston, 
South Carolina; and Raymond A. “Randy” Wil-
liams, CFSP, of Cincinnati, Ohio. 

The new Board members were invited to attend the Board of Trustees 
planning meeting and Board meeting held in Columbus, Ohio, Sep-
tember 9 and 10, 2010. They will be installed to serve on the Board on  
October 12, 2010, in New Orleans, Louisiana.

Each of these new trustees brings a unique set of skills and diverse experi-
ence to your Board. They will serve on the Board until October 2016. 

Robin M. Heppell, CFSP, of Victoria, British Columbia, Canada
Rob is the first international trustee elected to our 
Board. He is a consultant and an educator with funer-
alfuturist.com, which is a division of Heppell Media 
Corporation in Victoria, British Columbia. Equipped 
with a bachelor’s degree in entrepreneurial manage-
ment, together with a focus on online marketing and 

technology, Rob will bring a unique perspective to our Board and rep-
resent the many new Canadian members who have joined the Academy 
in the last few years.

John T. McQueen, CFSP, of St. Petersburg, Florida
John is a lifetime member of the Academy who is the 
co-owner and chief operations officer of the Anderson-
McQueen Family Tribute Centers in St. Petersburg, 
Florida. He is also an adjunct instructor at St. Petersburg 
College, the co-owner and president of Sunnyside 
Cemetery, Inc. and the founder/managing partner of 

funeralreview.com. John’s educational background is extensive, with 
degrees from Saint Leo University, St. Petersburg College and Gupton-
Jones College, as well as undergraduate studies at the University of Tampa. 

Robert E. Parks, CFSP, of Charleston, South Carolina
Bob is a managing director of J. Henry Stuhr, Inc. Fu-
neral Chapels & Crematory in Charleston, South Caro-
lina, and holds a degree from The Citadel and a diploma 
from Gupton-Jones College of Mortuary Science. He is 
actively involved in his community and has served in 
leadership roles in a number of civic, fraternal and pro-

fessional organizations. He has also been recognized by the South Caro-
lina State Firefighters Association and was the recipient of the Firefighters 
Citizenship Award in 2008.

Raymond A. “Randy” Williams, CFSP, of Cincinnati, Ohio
Randy is a clinical lab manager, a classroom instructor, 
and a facilities and grounds manager at the Cincinnati 
College of Mortuary Science, where he and his col-
leagues have been very instrumental in encouraging and 
supporting students who have been working on their 
CFSP designations prior to leaving mortuary school 

(students may join and accumulate credits on their Academy transcript 
but can’t be awarded the CFSP designation until they are licensed).  
Randy has degrees from West Virginia Northern, Almeda University, 
Cincinnati School of Mortuary Science, Belmont Technical College and 
Saint Louis University of Forensic Medicine, where he is a board-certi-
fied medicolegal death investigator. 

Congratulations to the New Officers
While our membership elects the Board of Trustees, our Board elects 
your officers. The following trustees were unanimously selected to lead 
the Board at the Board meeting held in Columbus, Ohio, on September 
10, 2010. They will be installed, along with the new trustees, to lead the 
Board on October 12, 2010, in New Orleans, Louisiana.

President Arvin W. Starrett, CFSP, of Paris, Texas
Arvin has been a funeral director in the Paris area for 
nearly 30 years and is president and owner of Starrett 
Funeral Home. Arvin attended Baptist Bible College, 
Springfield, Missouri, then completed his studies at 
Southwest Missouri State University. He is a graduate of 
the Dallas Institute of Funeral Service and is a licensed 

funeral director and embalmer in the states of Texas and Oklahoma. He 
formerly served as a clinical instructor for the Dallas Institute.

A past president of the East Texas Funeral Directors Association, he was 
named East Texas Funeral Director of the Year in 2001. He served on the 
Board of Directors and the Executive Board of the Texas Funeral Direc-
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tors Association and served three terms as a member of the Policy Board 
of the National Funeral Directors Association, where he also served on the 
NFDA Executive Board. He currently represents NFDA on the National 
Spokesperson Team. He is very active in his community, where he is 
organist for the First United Methodist Church, and he is a member and 
past president of the Greater Paris Rotary Club, where he was named a 
Paul Harris Fellow. He most recently was named to a three-year term on 
the Board of Directors of the United Way. Arvin’s term with the Board 
ends in October 2012.

Vice President Mark D. Musgrove, CFSP, of Eugene, Oregon
Mark is the co-owner/operator of Musgrove Family 
Mortuaries and Cemeteries, which includes eight funeral 
homes and three cemeteries in Oregon. He attended  
Pepperdine University, the University of Oregon and 
graduated from San Francisco College of Mortuary Sci-
ence in 1981. Mark and his wife, Diane, have two sons, 

Matt and Nick. He served as president of the Oregon Funeral Directors in 
1996-1997, as Oregon’s representative to the National Funeral Directors 
Association’s (NFDA) Policy Board and as chairman of NFDA’s Constitu-
tion and Bylaws Committee. In 1997, he was the first funeral director in 

Oregon to be awarded the CFSP designation and was the first Oregonian 
to serve as president of the National Funeral Directors Association in 
2003-2004. Mark is very active in his community, having served as presi-
dent of the Siuslaw Lions Club, Lane Leaders Association, Lane Memorial 
Blood Bank and the Eugene Active 20/30 Club. Mark is currently serving 
as president of the funeral service’s Heritage Club. Mark’s term with the 
Board ends in October 2012.

Secretary/Treasurer William P. “Bill” Joyner, CFSP, of Wake Forest, 
North Carolina

Bill is a licensed funeral director with the Bright Funeral 
Home and Cremation Center in Wake Forest, North 
Carolina. He is also trained as a Certified Celebrant, Cer-
tified Senior Advisor and Certified Preplanning Consul-
tant. Bill is very active with the North Carolina Funeral 
Directors Association, where he currently serves on the 

Board of Directors. In his community, he has served on the Life Decision 
Coalition End-of-Life Care Board and also with Hope Church, where he 
is an elder/trustee and Stephen Minister. Bill’s term with the Board ends 
in October 2014. 
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Restorative Art, Human 
Dissection & Plastination

Preproom Place LLC

We offer unique courses in 
funeral science that can’t be 

found anywhere else.

Approved for CEUs

808-347-3898
Steven Labrash, CFSP

575 Cooke St. Ste. A-1817
Honolulu, HI 96813

wwww.preproomplace.com
steven@preproomplace.com

Congratulations to the New Board   of Trustees
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In the next several issues, we will share the contents of his article with 
you in an effort to preserve the storied past and roots of the Academy to 
all its members.

Porter’s story begins…

The title of the talk which I gave to the Spring graduating class of the 
Dallas Institute of Mortuary Science was “You Are the First Gen-
eration of a New Funeral Service.” From that moment on, society, 
funeral service and government will expect more of you than was 
ever expected from your forefathers. Life in general will continue to 
become more complex. The rate of change will grow from arithmeti-
cal to geometric proportions.
 
To be able to function effectively in Funeral Service in 1978 and 
beyond, a better understanding and application of the dynamics of 
grief will be required, better and acceptable business practices must 
be developed and used, a more effective voice in the political arena 
will become a necessity, and, most importantly, new knowledge de-
veloped in our field must be made available, distributed and put to 
use within this profession. Now, more than ever before, we need to 
establish our own identity within this changing society. We need to 
know who we are, what we are, what society thinks we are, and how 
we can function in that society, meeting their expectations and our 
goals in harmony. 

If you accept the above statements, the one inescapable conclu-
sion that can logically be drawn is self-evident. We must have 
available new sources of continuing research and education for all 
licensed practitioners in Funeral Service. As supported in Part I of 

this article by Edward Fitzgerald, clearly, the Academy of Profes-
sional Funeral Service Practice has been developed as a concept 
for its time.

The Academy is national in its scope. It is designed to offer continu-
ing education and recognition to all individual practitioners. It is 
not limited to employers, employees or the achievement of a given 
establishment. It is truly one channel by which the individual can 
continue and receive recognition for the educational activities that 
he pursues after licensure. All that is required for a licensee to enroll 
in the Academy is to complete the form included in this article and 
mail it with a registration fee of $25.00, which covers registration 
for three years, plus administrative and material costs.

As of September 1, 1978, 868 registrations had been received, rep-
resenting all states of the nation, with the exception of Alaska and 
Hawaii. Of these 868 registrants, 66 percent are actively working 
toward certification by the Academy. This can be compared to a 
national figure of 55 percent in like programs in other professions. 
Already twenty registrants have met the requirements and have ap-
plied for certification by the Academy in the first class to be granted 
the designation — Certified Funeral Service Practitioner. 

It is interesting to note there are 55 funeral directors who are still active 
members of the Academy from the 868 registrations that Porter referred 
to in his article. Also, in approximately 35 years, the initial registration 
fee has increased from $25 to $85. In 1976, it cost 11 cents, compared 
to 44 cents, for renewal notices or 61 cents for envelopes containing 
plaque stickers and date drops for the CFSP renewals. 

Pathways from the Past
Below is an excerpt of “The Academy in Perspective and Practice – The Future,” written by 
Porter Loring Jr., CFSP, originally published in The Director magazine in October 1978. 
Porter’s work was published next to Ed Fitzgerald’s work, which was published in the previ-
ous two issues of The Compass. Porter was the third president of the Academy of Professional 
Funeral Service Practice.



APFSP   The Compass   11    

Google Adwords is a great tool for looking at 
terms that people commonly search for. Log 
in to your Google Adwords account, go to the 
keyword tool at https://adwords.google.com/
select/keywordtool, search “funeral cost” and 
“funeral prices,” and click “Get Keyword 
Ideas.” Click “Local Search Volume” at the 
top. The results show that people are search-
ing for “cost” double the time that they are 
searching for “price.”

Case Study
In September 2008, I was helping out Mike 
Gill at Brady-Gill Funeral Home. With 1.5 
million search results for “funeral prices Chi-
cago,” he ranks number one with his video 
and is at the top of the Google Places map. He 
shouldn’t really be there, because he is only in 
a suburb of Chicago and not in the city itself. 
How did we do that?

We created a video called “Funeral Price (Your 
Town)” and uploaded that to YouTube. We 
included the term “price” in his description in 
Google Maps/Google Places. 

Since then, I have discovered that “cost” ranks 
higher than “price.” This case study has proven 
true, though, for “price” as a search term. I would 
now recommend using the term “cost,” as it will 
just heighten the results of having the video.

Why is it important to have a video like this? 
Because no one else is doing it (yet)! 

Creating a Video
Create a short video answering the question 
“How much does a funeral cost?” Record that 
into your computer, and put up some slides or 
some pictures of your funeral home. You could 
take out your camera, but that may take more 
time with retakes. Make it simple. You want 
good quality, but it does not need to be Hol-
lywood-quality. Slides are good, but keep in 
mind that the audio quality is most important. 

Title your video “Funeral Costs (Your Town’s 
Name),” and upload it to YouTube and other 
video sites. You don’t even need to add the 
name of your funeral home in the title, because 
if full-service clients were searching for your  
funeral home, you wouldn’t want to mix that 

in with people who are more price-sensitive 
and price shopping. If you call it “Funeral 
Costs (Your Town)” and they search “Funeral 
Costs (Your Town),” they will find it, but if 
they search your funeral home’s name, they are 
not going to find it. 

Watch your video, link to it, bookmark it, and 
get friends to rate it and comment on it.

You can do the same with cremation. Whatever 
comes out of your mouth, record it, and put a 
couple of slides together. I know you can make 
videos, because you do it for your families with 
25 photos and “Tears in Heaven.” You just use 
the images and the audio recording instead of 
the photos and the song. 

Take advantage of creating a video like this, 
which will place you at the top of the Google 
Places map and steal price-shoppers from 
your competitors. 

Robin Heppell, CFSP, is a fourth-generation funeral 
director and a funeral industry consultant focusing 
on funeral trends and funeral-related technology. For 
more Internet marketing tips for funeral directors, visit: 
www.funeralfuturisttips.com.

T e c h n o l o g y  T i p s

Steal Online Price-Shoppers 
from Your Competitors

by Robin Heppell, CFSP

Know what the consumer is searching for online. It is very important to remember that when people search 
for the price of something, they use the word “cost.” We think “prices,” and consumers think “costs.”
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Where can I get continuing education?

Thanos Institute
Continuing Education for Funeral Directors – 

Approved by the Academy of 
Professional Funeral Service Practice 

 10 continuing education hours per course in Category A.

Also approved for ceu’s in 32 states - Offered Online & In-print

Thanos Institute
PO Box 1928 • Buffalo, NY 14231-1928

1-800-742-8257
www.thanosinstitute.com
mrizzo@thanosinstitute.com
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PO Box 2275
Westerville, OH 43086-2275


